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The Challenge ïFrom Data to Impact

ÅUnderstand the (raw) data

ÅUnderstand your decision-makers 

information needs 

ÅUnderstand decision-making processes 

and biases 
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First Things First

The development of a more 

technology-oriented 

approach to humanitarian 

action is essential ïand 

inescapable ïto take 

advantage of the 

opportunities to improve, for 

example, information 

gathering, analysis, 

coordination, action or fund-

raising. 

Bekele Geleta, Secretary-

General of the IFRC, World 

Disasters Report 2013 
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The setting: Data 
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The setting: Emergence
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Information Sharing ïtwo perspectives

Individuals 
- seek information
- emergence
- risk has already occurred

Organizations
- seek control

- abide to processes, standards & norms
- risk of loss of control 

Tina Comes, & AnouckAdrot. (2016). Power as Driver of Inter-Organizational Information Sharing in Crises. 
ISCRAM2106. http://idl.iscram.org/files/tinacomes/2016/1344_TinaComes+AnouckAdrot2016.pdf

Communities and ICT as connect?
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Field Research? Some Results 
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Research themes

Coordination

How are 
organizational 

decision processes 
across hierarchical 

levels, countries and 
clusters structured 

and aligned? 

Supply Chain 
Management 

How is information 
about needs and 
uncertain trends 

translated into aid 
delivered?

Information Collection and Sharing
How is information collected, filtered, 

processed, and transformed into action? How 
is it shared between actors and 

organizations? 

Understand 
Decision -Makersô 

Information Needs

Increase the overall performance: 
More responsiveness, effectiveness, efficiency & 

resiliency
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Understand 

the Data
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IM Principles

Å Reliability

Å Verifiability

Å Interoperability

Å Accessibility

Å Sustainability

Å Timeliness

Å Relevance

Å Inclusiveness

Å Accountability

Å Impartiality

Å Humanity

Å Reciprocity

Å Confidentiality
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More information = Better decisions?

http:// atlas.ecdc.europa.eu/public/index.aspx?Dataset=61&HealthT
opic=19&FixDataset=1&FixHealthTopic=1&StartTime=2014-
W21&Header=Custom01

http:// cis-india.org/papers/ebola-a-big-data-disaster
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